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About Marketing Executives Networking Group
...

A MENG is a not-for-profit organization of nearly 2,000 members that fosters
career and personal success across virtually all industries and marketing
specialties by providing networking opportunities and the ability to share
knowledge and best practices.

A Members must have achieved executive status (at least the VP level).

A Extensive benefits help members improve performance and progress in their
current companies as well as job transitions.

A Details about the benefits of joining MENG are highlighted on the final page as
well as available at www.mengonline.com
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Study methodology

A Objective
A Determine where members of the Marketing Executives Networking Group
(MENG) obtained the job lead which led to their latest position

A Goal

A Help members make transitions more quickly and efficiently by focusing time,
energy and resources on the most likely sources for quality job leads

A Timing
A The study was fielded February, 2009
A Sample
A MENG members who searched for a new job during the last 3 years
A 35% female/ 65% male
A 430 total respondents; individual sections ranged from 190 to 430 respondents

Note: In this study respondents were asked to name one source for the job lead that led to their
successful transition. However, job leads can often transpire as a result of multiple touch
points in the job search/networking process. Therefore, the importance of professional

networking can not be overemphasized
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A 51%: Networking

A Primarily, professional contacts, 37%
A Secondarily, personal network, 14%

A 24%: Recruiters

A 22%: All other sources
A MENG, 5%, more effective than any job site
Internet, 11%
A Job sites, 9%

A

¢
¢
¢

Led by Monster, 3%; Ladders, Indeed & corporate sites, 2% each
Less than 1% each: CareerBuilder, Simply Hired, Hotjobs, & RiteSite

No respondents found positions via ExecuNet, NetShare, 6figurejobs, or
college/alumni group boards
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Member recommended time allocation
]

Respondents whose search was successfully completed wish they had spent:

A More time:
A 75% - networking with professional contacts
A 49% - social media including LinkedIn
A 37% - networking with family, friends, and acquaintances

A Less time:
A 38% - job boards/job search websites
A 33% - want ads (print)
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Key learnings
...

A Members average landing new jobs in roughly 8-9 months
A 43% within 6 months
A 79% within a year
A Women are taking about 1 month longer than men
A Using electronic resume distribution services such as Blue Steps and Rite Site did not
improve chances of landing a job
A Although Social Media such as Linkedin may be an important networking tool (not
investigated by this research), at the time of this study, it was not an important
source of job leads.
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Recornmencdations for VMVENG mernbers in transition

MENG members in a job search should consider these tips to prioritize
time and expenditures:

A Emphasize networking, especially with your professional contacts

A Spend two to three times more effort developing your professional networking
contacts than with family, friends, and acquaintances

A Develop relationships with recruiters

A Be realistic about the likely payoff of job boards/job search websites

A If using job search boards, start with those that are free (including Monster &
Indeed) or low cost. Be careful of incremental costs which can become significant.
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A Limit time on trade associations, want ads (print), personal search services,
and college/alumni career centers.

A If your previous employer provides outplacement, utilize that support but be
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